





CUMULATIVE 
INDEX 





To help locate pertinent subjects, authors 
articles, and book reviews, we have 
published three separate indexes for 1982 


Cumulative S: Index lists subject 
terms for all articles contained in the 1982 
American Demographics. An asterisk (*) 
after the date indicates a book review. 


Author-Title Index lists all authors & the 
titles of their articles 


Index of Books Reviewed lists all books 
reviewed during the year. 

All reterences are by month and page 
number; thus, “Ja/33" refers to the January 
issue, p. 33 


SUBJECT INDEX 


ACORN (A Classification of Residential 
Neighborhoods), F/44, N/21-22 (See also 
Cluster systcins) 

Aid to Families with Dependent Children 

). S/1l 

Airports 
Classit 0/30-32; deregul 
O/H; marketing, O/34-35; passenger 
activity, O/32-33 (See also Travel) 

Alaska 
age & se: N/44;h hold 





Arizona 
agriculture, Ap/35; climate, Ap/34 
development, Ap/32; education, Ap/35: 
employment, Ap/34-35; income, Ap/35: 
population, Ap/34; tourism, Ap/34-35 
Armed Forces 
coordination of statistical services 
Mr/18-20; demographic data use, 
Mr/ 18-20; recruitment, M/18-20 
Automobile drivers, Ja/11; N/2 (See also 
Drag racing, Truck driving) 


Automobile industry, Je/42 
labor A 





h 
Mr/43-44; productivity, Mr/43-44 
Automobiles 
consumer attitudes, Mr/31; Je/42; role in 
American culture, Mr/30-31, 43 
Baby-boom generation 
P F/2-4: d 
characteristics, S/20; economic ettects. 
Je/19, 42; S/16-18; fertility (1947-1964) 
S/18-19; forecasts, Ap/46-47; household 
characteristics, S/20; income levels, S/21 
ke g to, Je/4 1 pyramids. 
S/19; spending habits, Je/19, 42; women 
$/20-21; world view, F/2-4 
Baby-bust generation, S/16, 19 
B 








lacks 
children, O/36-39; families, $/8*: housing 
r 





characteristics, N/44; income, N/44; 
metropolitan areas, N/44; population 
Ap/11; N/24; racial & ethnic 
characteristics, N/44 

American Council of Life Insurance (ACLI) 
computerized data bases, N /36-37. 
publications, N/36; surveys, N/36 


Ancestry, O/9 


]l-Ag/12-13; single persons. 
$/6-8"; youth, O/36-39 


Blue jeans, Jl-Ag/47 
Business demographers, Je/32-33 
C.A.C.1., N/20-22 


California 
household characteristics, N/26-27 
metropolitan areas, N/26; population 


N/24-26; racial & ethnic characteristics 
N/24-26, 44 


Capital punishment, Mr/8 


Census (1980): 
adjustment count, $/32-33, 43; age 
distribution, Jl-Ag/18; CENSPAC 
Mr/40-42; computer graphics, Mr/40-42 
disabilities, Jl-Ag/24; education, Jl-Ag/20 
$/38; D/28-47; EEO Special File, S/38 
employment, J]-Ag/22; D/29-47; family 
characteristics, D/28, 30-47; federal 
non-cash benefits, Ap/2; households 
]l-Ag/27; D/28, 30.47; housing 
Jl-Ag/24-25; D/29-47; income, Ap/2 
]l-Ag/26; D/29-47; labor force, Jl-Ag/21 
D/29.47; language use. Jl-Ag/18-19; D/28. 
30.47; legal challenges, $/30, 44 
long-form questionnaire, Jl-Ag/ 16-27 
marital status, Jl-Ag/18; microdata files 
Je/29-31; migration trends, S/34-36; 
Mountain states, Je/24-27; nativity. 
jl-Ag/ 18-19; New England states 
My /33-37; non-permanent residents 
N/11-12; North Central states, D/17-23 
Occupational statistics, $/38-40; Pacific 
states, N/24-27, 44; population 
deconcentration, $/34-36; post 
enumerative surveys, S/43-44; public 
participation, M/2; sex ratio, Jl-Ag/18 
software, Mr/40-42; Spanish speakers 
]l-Ag/ 18-19; summary tape files, Je/29-30 
synthetic estimates, $/32-33; telephone 
hotline, F/12; tract-group files. Je/29. 
transportation to work, Jl-Ag/23 
undercount, S/30-33, 43-44; validity, 
$/43-44 (See also Census Bureau, Census 
Areas & names of individual geographic 
areas 


Census Access for Planning in the Church 
CAPC), My/18-19 


Census areas: 
blocks, Ja/33; geographic, Ja/30-32, 
political, Ja/30-33; statistical, Ja/30-35; 
tracts, Ja/33 

Census Bureau 
1983 budget hearings, Je/10; director's 
role, O/2; international programs. 
F/29-33; politicization, O/2; training 
workshops, Mr/11 

Census County Divisions (CCDs), Ja/34 

Census Designated Places (CDPs), Ja/35 

Census of Retail Trade, S/22, 42 


Center for Social Research in the Church 
CenSRCH), My/18 


Child care, Ap/26-31 
costs, Ap/30; in-home arrangements 
Ap/28-31; out-of-home arrangements. 
Ap/28.31 


Children (0-13) 
demographic profile, O/36-39; racial 
characteristics, O/36-39 (See also Youth) 


Churches: 
demographic research, My/ 18-19; 47. 
memberhsip, My/14-19, 47; Morman 
My/22-23, 41 (See also Religious 
affiliation) 


Claritas, N/20-23 


Cluster systems, N/20-23 
ClusterPlus, N/21-22; costs, N/23; 
marketing applications, N/22-23; PRIZM 
Potential Rating Index by Zip Market). 
N/21-23; zip coding vs block grouping. 
N/22 (See also ACORN 

Cohabitation 
detinition, N/17; demographic profile of 
cohabitants, N/17-19, 42 


Computerized data bases 
bibliographic information, Ja/44 
demographic information, Ja/42; directory 
of services, Ja/42-44; economic 
information, Ja/43-44 


Cc ) rep , My/9-10 





Cc j 





adjustments to cons us counts, $/30-33. 
43.44, computer simulations, $/33; 
methodology, S/30-31 

Consumer spending: 
disposable income, N/4-7; household 
expenditures, N/6-7 

Country Demographic Profiles, F/33 


Demographic analysis: 
proportions, N/38-41; rates, N/38; ratios, 
N/38-41; use of calculators, N/38-41 


Demographic decision-making. Mr/4-5 
Demographic forecasts: 


dology, My /27-28; 
My/29-31; reliability, My /26-28 





Demographic projections 
accuracy, O/10; applications, My /28-31 
cohort characteristics, My /30-31; lifestage 
characteristics, My/30; lifestage 
interactions, My/31; local variations 
My/28-29; reliability, My/29-30 


Demography. Ja/6* 
Demography (journal), O/4-6° 


Developing countries 
demographic trends, F/17-21; economic 
influence, F/20-21; politicization, F /20, 
rural development, F/19; urban growth. 
F/19-21 


Digest of Education Statistics, N/34-35 





Demographic Demand Area Contour 


maps match your customer profile to 


the population block group demogra- 
phics, targeting your best sites. 

With the aid of computer graphics 
you can now identify who your custo- 
mers are, where they are, and select 
additional sites all in one step. Age, 
income, population density and growth, 
mobility, number of households, pro- 
fession, education, and ethnicity are 
particularly important for commercial 
site locations. Physical and economic 
barriers, cultural boundaries, zoning, 
distance-decay, employment centers and 
locations of competitors are necessary 
locational determinants. 


Territories 


Trade Area Plotting 
Site Locations 
Consumer Profile 
Market Analyses 


Datama 


COMPUTER GENERATED MAPPING 
AND RESEARCH SERVICES 
SINCE 1975 





.o 





Penetration Studies 
Sales Tracking 
Percent of Sales 


CONTOUR 


SWARF ILELO 


bE CONOMIC 
BARA IER 


SMSA BY 1980 BLOCK GROUP 
SMSA BY 1980 CENSUS TRACTS 
U.S. BY COUNTY 

ZIP CODES 

CUSTOM DATA DISPLAY 
COLOR ACETATE OVERLAYS 


INTERNAT LONAL 
AIRPORT 
if os 





MAP 





AUMHOIH 


Datamap 


9749 Hamilton Road 
Eden Prairie, MN 55344 
Phone: (612) 941-0900 


( Please send more information 
0) Send sample 4-color Datamap 
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District of Columbia 
age distribution, Ja/% households, O/21 
population. 0/21; sex ratio, O/21 

Divorce statistics, Mr/13-17 (See also 
Marriage statistics 

Donnelley Marketing. N/20-22 

Drag racing, S/12 

Economy 
cultural implications, Mr/27-31, 43-44 
forecasting. N/6-7: trends, N/4-7 (See also 
Inflation 


Educational statistics. N/34-35 


Elderly 
demographic forecas.s. My /46-47 
employment. Ja/11. Je/40-41; finances. 
Je/41; health. Je/41; life expectancy. 


Je/40: nursing home population. Je/4! 
suburban population. Je/40 (See also 
Retired persons 

Employment 
college graduates. Mr/10-11: employee 
benefit plans. Je/ 12-13; high school 
dropouts, Mr/10-11; night shifts, F /10: 
projections. N/46-47: work patterns of men 
vs women. O/9 (See also Labor union 
leaders. Occupations 


Energy 
conservation, Jl-Ag/42-44; consumption. 
F/10-11 (See also Home improvements 
Solar energy 

Enumeration districts (EDs). Ja/33-34 

Families, Ap/4-6* 
economics. !-Ag/6-8": forecasts, F /46-47 
Je /46.47: S/46-47: governmental policies 
Ap/6°; married-coupie, Je/ 18; rural 
Ap/6": single-parent, Je/18; size. 
Mr/46-47; My/11; two-income, Je/17-19 

Family income 
cultural & social influences. J]-Ag/38-41 
family composition. J]-Ag/38-40 
forecasts, F /4647; Mr/46-47; median. 
Je/17-19; per capita, Jl-Ag/38 

Family size 
ettects on marital satisfaction. My/1! 
forecasts. Mr /4647 

Farmers 
incom’ . O/ 12; off-iarm employment 
0/12; D/19-20 


Fertility, S/18-19; blacks, Ja/38 


Global 2000 Report to the President 
Mr /32-33 

Great Britain 
Census (1981), F/34-37. 44; data collection 
& use, F/34, %-37, 44; Office of 
Publication & Survey (OPSC), F/36-37. 44 
Smal! Area Statistics (SAS), F /36-37 


Hair styling salons, N/13-14 


Hawaii 
household characteristics, N/27. 44 
income. N/44; metropolitan areas. N/27 
population, N/27: racial & ethnic 
characteristics, N/27 


Health practices, D/12 


Hispanics 
assimilation, Ja/9-10; marketing to, Je/11 


Nl-Ag/46-47; D/8* 


Home improvements. 
cost estimates, Jl-Ag/44; demographic 
protile of improvers, Jl-Ag/42-44: energy 
conservation measures. J]-Ag/43-44 
passive solar energy devices, Jl-Ag/42-43 


Hospitality industry, Ap/ 10 (See also 
Restaurants. Tourist industry 


Households 
forecasts, Ja/46-47; income, Ja/46-47. 
married -couple, Je/11; non-family. Je/11! 
size, Ja/ 46-47 

Housin 


sing 
buyer profile, D/24-27: characteristics of 
new dwellings. F/9; N/32; condominiums. 


demographic factors, Ja/ 15-16: Je/22. 
expenditures for furnishings. D/26-27 
financing. Je/21-23; N/33; forecasts 
N/32-33; investment potential. Je / 20-2! 
N/32-33; median price, Ja/15-16; F /9. 
Mr/7; mobile homes. Ja/ 16-17: ownership. 
Ja/ 15-16; fl-Ag/13; N/32; D/24-27 
single-family units, N/32; D/24-26: singles 
market. J]-Ag/13 (See also Real estate 
financing. Rental housing 

legal aliens. F /26 

Income 
average weekly earnings. My /2-4 
distribution. Ap/2: federal non-cash 
benefits. Ap/2; inflation. effects of 
Je/ 17-18; median family, Je/17-19; median 
h hold, Ap/2; per capita, My/2-4 





demographers. Ja/2-5 
statistics. Ja/36-38; forecasting. Mr/S 
Hispanics. Ja/38. regional ditterences 
N/12 


Food 
meat consumption. Mr/10; pasta market 
Mr/10; snacks, S/11-12 (See also 
Restaurants 

Foreign Demographic Analysis Division 
FDAD). F/30 


December 1982 


unemployment. effects of. Jl-Ag/11 


Individual Retirement Accounts (IRAs 
Je/9-10 

Infertility, Je/8 

Inflation 
causes, Mr/29; -ultural implications. 
Mr/27-31, 43-44 |.ousing, effects on 
Je/20-23; real esvate financing. effects on 
Je /20-22 


International Demographic Data Center 
31 


International migratory workers, F / 19-20 


International Statistical Programs Center 
1 F/29-30 


International statistics, F/14-15 
central cities. F/17, 19-21; communist 
countries, F/30; data use. F/33 
developing countries, F/17-20, 31 
government programs, F/29-33 
industrialized nations, F/17-19; resource 
directory, F/33 

Investments 
demographic influences. Ja/26-29 
geographic influences. Ja/29 

Journal of the American Statistica 


Association, Jl-Ag/2-4 

Jury selection, Ja/22-23 
Jurywork.” Ja/22-23 

Labor Force Updates. $/40 
Labor union leaders. Jl-Ag/12 


Land Management Information Systems 
(LMIC), O/43-44 


Laundry costs, My/10-11 


Lawyers. Ap/9 (See also Jury selection 
Jurywork 

Life insurance 
agents, Ap/23: demographic research 
Ap/23; N/%6-37; female market, Ap/21-23: 
information sources, N/37; male vs 
female coverage, Ap/20-21 


Life Insurance Marketing & Research 
Association (LIMRA 
demographic surveys. N/36-37 
publication. N/37 


Lifestyle research. Mr/38-39 
Marketing. Ja/6* 


Marriage: 
age differentials. My/9: children. effects 
of, My/11; patterns, Jl-Ag/6": statistics. 
Mr/13-17: two-income couples, S/12-13 


Metropolitan areas 
definition, My /42; out-migration, Jl-Ag/ 14 
S/22-2S: population decline. $/34-%. 
retail trade, S/22. 25: rural percentage 
o/10 


Mexico 
age distribution. F/24; border states. 
F/26; census (1980); F /23-27: economic 
development. F/24-27; employment. F /24 
fertility, F /23-24; households, F /25; illegal 
aliens, F/26; population growth. F /23-24 
‘See also North America 


Middle-aged persons. 
demographic characteristics. F/42; family 
heads, Je/46; income, F/42; residence 


stability, F /42-43; voter participation 
4 


Minerals & metals: 
importation, Ap/12; strategic importance 
Ap/12 

Minneapolis (MN 
demographic publications. 0/40-42: local 
data sources, O/40-42 


Minnesota 
demographic publications, 0/40-44: state 
& local data sources, O/40-44 


Minnesota Analysis & Planning Systems 
MAPS), 0/43 

Mobility trends: 
demographic & economic influences. 
S/2-4; survey results, S/24 


Mountain states: 
age groups, Je/24; American Indian 
population, Je/26; Hispanic population 
Je/26; households. Je/27. 44; housing 
values, Je/27: median age. Je/44 
metropolitan areas, Je/26-27; migration 
effects of, Je/24, 44; population growth 
Je/24-27; sex ratio, Je/44 

National Longitudinal Surveys. Je/38-39 

National Travel Survey, J!-Ag/32-37 

New England states 
educational institutions, Ap/10; D/13-14 
households, My/33-35; housing. My /37 
S/28-29; labor force, D/13-14; marital 
status, My/35-36; median age. My /34 

pol vs pol areas 

My /33-34, 36-37; S/27-29, 34; population. 
My /33-37 (See also Northeast region 

New York (NY) 
homeowners. Je/ 12; rental households. 
Je/12 





Newspapers 
census data training seminars, N/30-31 
census tract maps, N/30; demographic 
data use, N/28-31; suburban, Mr/34-35 


Nonmetropolitan areas 
chain & franchise expansion, S/41 
commuting distances, S/36; definition 
My/42; in-migration. $/23; 25, 34-36 
population growth. My/42-43; S/22. 34-36 
regional categories, My /42-44; retail 
trade, S/22-25. 41-42 (See also Rural 
areas 

North America 
economic & political regions, Ap/ 15-19. 
38-39; energy policies. Ap/38-39 (See also 
Mexico, United States, individual states & 
regions 

North Central states 
agricultural employment, D/ 17-20; crops 
D/17-19; economy, D/18, 22; farmland 
D/17; household characteristics, D/20, 22: 
metropolitan population, D/20, 22 








population growth. D/18, 20; rural 
population, D/18-19, 21 

Northeast region: 
demographic trends, S/28-29; housing. 
$/28-29; out-migration. S/27-29, 34; per 
capita income. S/27: reasons for decline. 
$/27.29; suburban areas. S/28-29; urban 
areas, S/27-29 (See also New England 
states 

Occupations 
age structures, Jl-Ag/11; projections. 
M/36-37; statistical sources, S/38-40 (See 
also Employment & names of specific 
occupations 

Ohio, Mr/8 

Overseas markets, F/14-15, 21 

Oregon 
metropolitan areas. N/26; population 
N/24 


Pacific states 
household characteristics. N/26-27 
metropolitan areas. N/26 


Panel Study on Income Dynamics 
]1-Ag/38-41 


Paperwork Act of 1980, Jl-Ag/30-31 

Parnes data, Je/38-39 

Political contributors, Mr/7 

Population & Development Review, O/4* 
Population Research & Policy Review, O/6* 


Population estimates: 
censal-ratio method. My /40; Census 
Bureau's method, Ap/43-44: demographic 
methods, Ap/42-43; electric-utility 
customer method, My/39-40. 
group-quarters populations, My /40: 
housing-unit method, My /38-39. 
statistical methods, Ap/4243; vital rates 
method, My/40 


Population growth, F/6-7* 
Population policy, Mr/32-33 


Population projections: 
economic & demographic factors. 
Ap/40-41; migration factors, Ap/40-41 
regional variations, Ap/40-4! (See also 
State population projections) 
Population trends: 
deconcentration, $/34-36: 
suburbanization, S/35-36 
Primacy” definition. F/25 
Psychographic research, Mr/38-39 
Real estate financing 
inflation, effects of, Je/20-23; mortgages. 
fixed & variable, Je/20-23; proposed 
solutions, Je/23 
Religious affiliation 
demographic trends, My/14-19: 









































tundamentalism, O/11-12; migration & 
immigration, effects of, My/17-19; 
ee surveys, My/ 14-18; 





My /16 (See a Churches) 
Renta! housing. Ja/15-16; Je/22; N/32 
Republican party: 

political impact on South, Je/35-37: 

Southern migrants, Je/35, 37 
Restaurants, Ja/10 


Retailing 
rural, $/22-25, 41-42; urban, S/22, 2S 


Retired persons, Ap/10-i1 (See also Elderly) 


Revenue sharing programs 
demographic data use, Mr/21-22; formula 
for allocations, Mr/22 

Rural areas, O/ 10; definition, Ja/35 
migration patterns, Jl-Ag/14 (See also 
Nonmetropolitan areas) 

Sales territories: 
Campbell's Soup Co., F/41; Pulsar Time. 
Inc., F/39-40; Roche Laboratories, F/40-41 
structuring, F/39-41; T.V. marketing area, 
F/39; zip coding, F/40 


Self-tulfillment, Mr/27-31, 43-44 
Skiing. Mr/9 

Social indicators, My/6-7*, 10 

Solar energy. Jl-Ag/42-43 

Southern Growth Policies Board, 0/20 


Southern states: 
black population, O/ 19-20, 22; economy. 
= 6-7°: tamily & household income, O/20: 
Hispanic population, O/19; household 
0/21-23 pol 
population, O/20-21; party affiliations. 
Je/35; political participation, Je/35, 37 
political views of migrants vs natives 
Je/35-37; population growth, O/19-23: 
poverty, O/19-20; renaissance, Je/6-7° 





Soviet Union 
economic sanctions, O/2; foreign trade. 
0/2 

Spendable earnings series (BLS 
cancellation, My /2-4: demographic 
trends, effects of, My/2-4 

SRI International, Mr/38-39 

St. Paul (MN 
demographic publications, O /40-42; local 
data sources, O 2 

St. Petersburg Times 
1980 Census reporting. N/28-30; computer 
mapping. N 

Standard Metropolitan Statistical Areas 
SMSAs), Ja/34-35 (See also Census (1980). 
Metropolitan areas 

State Data Centers, Ap/36-37; Jl-Ag/47 (See 
also Minnesota 

State population projections. O/46-47 

Statistical tice Project. 
jl-Ag/30 

Statistics 
federal cutbacks, Je/2-4; Jl-Ag/28-31 
federal responsibility, Je/2-4; Jl-Ag/28-31 
level of detail, D/2-6; tabular data 
Ja/40-41 (See also Demographic analysis) 

Sterilization. Je/9 

Tabular data, Jja/40-41 

Television 
cultural influences, O/17; demographic 
analysis of prime-time characters. 
O/15S-17; Hispanic market, Je/11 

Texas Economic & Demographic 
Association, Je/10 


Touris 
pror 








onal campaigns, D/11; state 

slogans, D/11 

Travel 

air, Mr/9; industry, Jl-Ag/32-37 (See also 
Vacation travel 

Truck drivers, Ap/9 

Unemployment, Jl-Ag/11; N/12-13 

Urban” definition, Ja/35 

Urbanized areas (UAs), Ja/35 


United States 
center of population (1980), Jl-Ag/46; 
economic regions, Ap/15-19; 38-41 
population projections, Ap/40-41 (See also 
North America & names of individual 
states & regions: 


United States government: 
coordination of statistical services 
Mr/ 18-22; 32-33; Jl-Ag/28-31; demographic 
data use, Mr/ 18-22; 32-33; Office of 
Management & Budget, Mr/21-22 
}l-Ag/30; population policy, Mr/32-33; 
revenue-sharing programs, Mr/21-22 
U.S. Suburban Press, Inc. (USSPI), Mr/35 
U.S. Travel Data Center, Mr/9; Jl-Ag/34-37 
Utah 
demographic cheracteristics. My/21-23. 
41; economic trends, My/21-22, 41 
Morman Church, My/22-23, 41; women, 
My/21, 23, 41 
Vacation travel, Jl-Ag/32-37 
computer technology, Je/10-11 
forecasting, Mr/; Jl-Ag/34-37; profile of 
vacationers, Jl-Ag/34-35 (See also 
Tourism, Travel industry: 





VALS (Values. Attitudes. Lifestyles Survey 
Mr /38-39 

Veterans Administration 
demographic data use. Mr/20-21: political 
nfluences, Mr 


Voter participation, Mr/10; F/43 (See also 
Southern states. 





Washington 
metropolitan areas. N/26; population 
N/24 


Water 
Arizona, Ap/32; diversion. Ap/16-18. 
economic importance, Ap/16-18, 32 

Women: 
attomeys. Ap/9; child-bearing decisions 
Ja/18-21, 36-38; child-care arrangements 
Ap/26-31; consumer profiles. O/26-29, 
earnings, N/12; employment. Ap/26-3! 
Je/ 17-18; fl-Ag/47; O/26-29; N/12: family 
income, Jl-Ag/40; heads of household 
F/11; Jl-Ag/38.40; homemakers, O/27-29. 
licensed drivers, Ja/11, N/2; life 
insurance, Ap/20-23; lifestyles. 0/28 
marketing to, S/12-13; 0/29; National 
Longitudinal Surveys, Je/38-39: work 
patterns, O/9 

Work ethic, Mr/30, 43-44 


World population 
country analysis, F /17-19; demographic 
trends, F/17-21; economic effects, F/17 
19-21 

Youth 
demographic profile. O/36-38; National 
Longitudinal Surveys. Je /38-39; racial 
characteristics, O/36-38 (See also 
Children 

Zip code demographics, F/40-41 (See alsc 
Cluster systems 


AUTHOR ’/TITLE 
INDEX 


1980 Census Demographics, D/2845 

Baker, Ross. As the White House Turns 
O/48; Dr. Young & Mr. Elder, F/48; Getting 
the Goods, My /48: High Camp, Ap/48 
The Hole Truth, D/52; Of Polls & Boils 
N/48; Some Taxing Fees, S/48; State of 
Confusion, Mr/48; There Oughta Be a 
Law, Ja/48; Think Lett, Live Right 
Nl-Ag/48; Tube Babies, Je/48 


Bancroft, Raymond L. The Demographic 
Beat, N/28-31 


Batutis, Michael J. Estimating Population | 
Ap/42-44; Estimating Population II 
My /38-40; Hand-held Demographics 
N/38-41; Understanding Tables, Ja/40-41 

Benenson. a al with 
Microdata, Je/29- 

Bernstein, Susan Croft. Unusual Utah 
My/21-23, 41 

Bonnen, James T. The Governmental 
Statistical Muddle, Jl-Ag/28-31 

Clemence. Theodore G. Participatory 
Census, Mr/2 

Cook, Suzanne D. The Great Getaway. 
]l-Ag/32-37 

Downs, Anthony. The Real Estate 
Revolution, Je/20.23 

Duncan. Greg J. Who Gets Ahead? 
Nl-Ag/38-41 

Exter, Thomas G. Demographics of Mexico 
F/22-27 


Freymeyer, Robert H. Republicans Flow 
South, Je/35-37 

Garreau, Joel. The Nine Nations of North 
America, Ap/15-19, 38-39 

Gerbner, George & Nancy Signorielli. The 
World According to Television, O/15-17 

Gilford, Leon, Beverly D. Causey & Naomi 
D. Rothwell. How Adjusting Census 
Counts Could Affect Congress. $/30-33. 
43.44 
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